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2 g2 A o] 2ol A] o} 5 841 Ael A Alolah ol et el m g F)9le] P Al B
3} g A5A g o) A3k gl HA14 719 B, BeRIglel £4, 2 A Wt el

7P5steRe el BAA7) 9190 o] AAlS] BfE AL BAHele) 8 4 irk,
e ol A7) oA o]elat AAle] AF-L o) Fol A ek Tk B2 A o] Eol

AT A EAE) AES B BYHIhs 1wk, o] el o 9] )42 B
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o} AU oA F 9 vt EA] TEo] ol A AP A= el A ghro] A3l Al A%
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Critical Review of a Creative City
Thesis for Korean Urban Cultural Policy:

A Focus on the Locational Preference
of the Korean Creative Class

Jun-Hong Kim Strategies to attract the migration to urban spaces of the creative class
PhD. :

Sungkyunkowan University have been argued by Richard Florida to be a key driver of higher urban eco—

- nomic performance. He has emphasized how creative people are attracted
to cities or regions with vibrant neighborhoods whose characters are often
defined as culturally diverse and tolerant. The present study employs a
critical analysis of Florida’s thesis to examine the importance of the qual—
ity of the place and the urban climate of tolerance in attracting members of
the creative class in Korea. The present review mainly does not support
Florida's much cited creative class thesis and talent attraction strategy in
the context of Korean cultural policy.

[ Key words : Creative City, Creative Class, Creativity, Tolerance, Locational Preference,
: Cultural Policy ]
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