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1) A171%5(2005). TAjHA g et 21 QA et At A7 AT, 93-95%.
2) London Assembly (2010). Cornered Shops. London's Small Shops and the Planning System., p.46.
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2HRE A s AR 2w sesss Axska Aok

HE, =4l gkt ZPS“EE A=) QIA|NE K} Folo] FH
EREL AAE T =T, AHgA &3 2 (promote social inclusion), Y3
29 A A(regenerate deprived areas) FAF &, A/ H/EA|Q] ZHAA
ZHeconomic growth) %1, A&7Rs3t Fej2] 7ldH(sustainable patterns of
development) %72 So| 183l EgEo|c}h, T3 % =31 E3FAo] 9=
tjx}el(high quality and inclusive design) &%, 23 %9 (public realm)z}
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2) HN2%: Positive Planning for Town Centres: A Plan-led
Approach
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(2) M2k 2: Networks and Hierarchies of Centres
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(3) ™M2fF 3: A Pro-Active, Plan-Led System
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- Promoting high-quality design and making efficient use of land
- Site Selection and Land Assembly
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- Other Relevant Matters
- Assembling Sites
- Designation of New Centres
- Providing for Local Shopping and Other Services
- Rural Centres
olstld= ols T FES 7hdl A AR Hdste 5
e Y8 AEAoR agel] Hala) gitt

A o= FoRlaxk sh, A il i ege Alwsk
z q

[} AA = o1

H, A%, "Rl 59 94 2 FHo] oid AR EF a4gA
ot AAEE 9 AHAY SASE Axstal ot ot AAIEE(Evening
and Night-time Economy) &3¢} 3|4 S 22 AR A

A, $4H & 3 Y
- Sage] R4 chke Ao st ofd W
S gEWEY oepy: gskm, 34, daEw, 3RRd, 3,

R
CmEne APY EAZS MY s, ulElE @9, W,
A2 AZY ofUe A 5 1Y opbls el fm xd

)

1) SRVIATEY TS A AL 9 R ARE ALUHE g FaT Hokz Aebyn
ek, ATCMel= oRAAIRS B4atel 9ak] =AIS Aste] THH 2154 (purple fla)E 44
St EAMY JUNAS B 712 8 ok )R R sl S § obdAAIEE Bt
o 2 A2k onlE Yelstu ek




87 A =AEAdsel 34, BAA SHe FAll aLdste]
T@?‘VWIEJ A4 8

AR, farmer's market S52] = @ 21 A& (Street and covered
markets)o]| SHAE sl A WS AASkR QekS) WA olelst A
So £7o] glo] e Shf U chopAo] Jlofstn B4 2 & AAIY
o= 7|ofsh= Aor I ofoE Fofsha vk A BASE fIRt A
WFORE, J)E A fA B /1A, A A X 5
& sy, olF gk Hiete s AFS] migw gl

AR Agle] BAe] e A7sL k.

g9
=z
=z

]

0 Site Selection and Land Assembly

A7 S IR At MY ZdeAds AR AR iRt
WS At F2AS FHshr] 9t dAA Al Al A3PAHE
< AL gint gAE A= Al H7Hneed), HAYGE =&
(scale), 27| A% Axk(sequential approach), 7o) 7]& F4lA]of| vl
A= oJF H7Himpact), s WESTRS B3l A4 S (accessible) 5
o] 57HA] 94w 4w Qi

o] 7}ed] AL4=29] H7l= Retail and Leisure 7]50] £ thilo]r
Quantitative Need®} Qualitative Need®] 7 ZHoA H7IEE 519 oH,
Z7FH o2 Office and other main town centre usese| A= 7je40 =
BlEE Al Q. 4B of7leHE] MR EAY|so Slof WKl

HIFE AHEka Qleks WS TRt Aolet & 4 9lck

O Other Relevant Matters

AGNEAR +HA 247 o5 o NEIA] AIolA a1

) SHStS] AR, 5, S )0 leRe el markersel o A% A9 A1e] A8
3 g2 o7] 27)el Zlo] Aolch. ARAAS] SEAR] U] o] ul: vkt 4zol] wEe] A4
o) 22 kol IietE SRS S Mol Algle) Qe R Telse ARE AT oo
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of 3 olefo] 47 RS, “Beld A

Yl 7BX1E HAERL Qith EA7]S EHo] Xl Zé o TRt A i Abe

Ir OEE H
o,
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oX,
o

>
>
toh
off
=
ol

oK FHHG PO YA Mol A% e 5o xpEgol olol
oF S oudith. A Hobd AANI FUYL mweku ek el
g Bast gl

O Providing for Local Shopping and Other Services

g7 0] UgEo] tRE wA7|%0 shul BHE AR g
geb, o]71M local centres, & EAIEG SHAISE] St AYUT
HA9) ot 9 7% AskE Slet AARY ARALS AN ok 49
492 7FgoA LA =a(day-to-day needs)E local centreofA] ZZA]
71= o] viAlsl, local services(health centre, &7fE #FUEl A4
=)o) st A4 Aol =83 AA AL AAJska Q.

E3], 4% A9 (deprived areas)o|A9] local services 3 HZ AR
kotstz] QIet 3 FEe] tlgol Basihal Zxsh, olF fldf 71E A

FUAY s AT EE AR AUFNA T fES B FA %S

3) M3 Development Control

A2 T2 =A 5 4
7| Ae RIZHF-ZolM A s o

olN
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D)
L
)
ot
Y
ol
ol
tlo
>
>,
_OIL
&
s
i
re

z0 H
rlr
X
L
X,

A1) - Al AR S AAISRAL Qlek A SA o ek A A
A YA EL FFFE FUSTHA FRol| FdsteA] o5 det7]Ed) of
of Fetes e Fiesl] fe W oo ISl Sl A2 5=
o AT A HANEAA A2 TH71E 80 izt F7E 71E AU
A Aol 284S = MY A AR S& AR BE e, ol 3
Eo| AR VISR TIRPNEARIY At dold W e w7ske ol |
o AEte] A3 8 ylgolet & o= Qlrk. o3t o2 AAFAA A




O] IR &S5RIl =3 olpa2 A3l TR gk, gt
H U852 A= A2l AAE A Wkl digh SAI ol A8she
e AsgeEnt A5 2% Ao s dAA W2 7Y FEEA 3
k. wWebA ofstollAe Al MR Hks 7 S22 Gt dus
A} Rk

=
I ARGl B4 24O BES TESKE o olon], Fale] 7|Eua
o BAS AT AT 4 UER Wbkl 712 FAXS d3E
£5 gEsjof Stk Aolth. olefat Al et A3, thet

Te =AY =8 §EU19)9 BRE BE AR Al Hit A=

7} AL Tkt Qo] ZAA|oA 1Esljof & ARIES Tl Qi

- A A

- 7)E AR A

R EERE

- o] Sl § g

- BE A A

R AR 24 W ER A AF: QgwE 3L AT 4E
w9le] Wal, Jpde] Fwit BAY WS 58 SuSH: B9

4) 4% Monitoring and Review

PPS6(2005)9] thA]ut Adgellis B e} 2lio] 2ot JASS g
ok, mUEBE Aol tet el A8 9 el $j8) Bt B
2o Sk, AU ART AN A A HEt AEATE ATt
AR wele] 27] AFES wjofale] A the-E THsES o) Erhs Zlolh
AT Ask ) M BN ARISAY] EAS Tejd o) Aslg YA 3
glo] Ago] ol AHom Wl wAls ks AgAL el ek

Mol A mUEH Fas o7t it
TAISAS Ao st HUEE WY 299y AgEe] Hegut
st A=std BUEFEe] dRrrog xgtr|o] 9k & “Planning and
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Compulsory Purchase Act 2004704 349 4l 7|2 AAAEL dd ZUH
g BIAE FYG-(Secretary of State)of] A|lE3sfjof gtk 43kl Qlot.
ole} & "Monitoring Regional Spatial Strategies" (ODPM, 2005), "Local
Development Framework Monitoring: A Good Practice Guide" (ODPM,
2005) 59 HUEY Ho] #et HEo| Aol Wrtele] E8E 9l
ok A A, =ANEEA 5o Y A ARolle the 2 AR
Al EFo] EE itk

- 2], Qw2 glA Fopo] ShuE A T

- o5 &hrE Jhdo] =R A AASh= HlF (%)

I ol AESS FOY At Aol sk 2w, ofet M
o} 22 Hoh 2 S04 AA dgtsel tigt $714Q RAREA 2 H7t
(review)E AXEE 311 9t
FASHAIY HIEQE 9 ASH2(EY 2 712 AR 55 D)

b

A
o
- 273 A By
A
o

I

O Measuring Vitality and Viability: Health Checks

upaoz, wAY Hen AESE ZAT 127) FEE AN G,
Health Check® A&}l Qlt}. o] =A1F-9] AeiE ekl EileA]st A=)
o] A= Hriske ©l ozt 712l A9 Ao sFshes AoE QhofA]
At AREA Rl A7 A D 3 B RUE R R B ARA o] A A
g0 F4eo] 9Iek. o]2f Health Checkiz ATCM 5 A4S} ¥l 7185
oA miR g P Bt WHEE Been ook

3. TAIAME Xick A Iy} X|E(Health Checks)

oro] PPSB(2005) Ul AEolH 7HFs] A=A, PPS6(2005) &
PPSA(2009)014 FEHOR ANST Gt mARe] e AL Health
Checks)® =AVS] A4 Ei ofels Sof et B71e] ol gick. 447]




5] WRITFRE QIFE 7]E T4 HISEAY AZIE QAR Y=g 19850

‘ghe(vitality)' 2 ‘AJ28 (viability) & TAlQ] 29 EXJo g HAs1 sk} A

g 7] SHoA =410 AEiE Adskal g d =

F& Brtele AESS AN HE otk 53] i Rl =49 9F

o] ST 23S SEA] WAL =4 0] Eeat Al
A

SuE RS

e

0

Of

of N
[0

ML
T
so
<
)
)
ol

B
ox

Committee) 270 w2 chgjzsf o] Azo] EHT A5 o|7lo] 71 2]
of AlFge] ARste] 71 AHES 99 A ot A4 SOl shFane 7
231 6 oAl 71 AAFHAY FHRRRE A45 AT 457} Qe
olofl thesto] Exlo]ge] Wakt LA A Alle] AE|E s
Aom gy 209 BN AN BASKL ek

=4 Ao Aok 9iE W hdel Bla A ojns A,
Fele myRT} bt B CpRE Ae (SAR ) AEe] A
A guit s sRD? she Aol IS WA S2e] FAE

A A2e LS FET 4 o A%He Selo] AE'E ERh

6) Guy. C. (2007). Planning for Retail Development. A Critical View of the British Experience,
Routledge, London and New York, p.127.

7) Ravenscroft, N. (2000). “The Vitality and Viability of Town Centres”, Urban Studies, Vol37,
No.13, pp.2533-2549.
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<E 2-1> WEANY Mol YT Aol BY Y ME YUzl A
R =3
<>
L. site] Agto] 24
M2 2 RS 7188 2 A 0 S 1< 5
e i i I e I L L
sees 3. 7149 st =8 Aol ol SekaL At A
29 3o 5
<7FA>
1 Ade) hat Anjo] ol g
- e | 2 BIHOR AnEe FHS Zolt AoR theshd
A= 7)E Al A E8iE 7 v = v
o ¢ =7 ol aniAEelA) Ao e Al ReleR
8% 5 9ek.
3. A7 o2 2SS YAIL ] F BYHlEE &
ol Ao fhgdith
L . ulok 29 ZA17)(centre)7} 7|29 AXT} ¢ F&F oz 2}
8 A2 okg TRk o e T o ” B
(sl fua - = .
NRL Z=AIA] 71Z0] ZAIz|9] AFAE-0] EAY} 7]=90 o]
= LdA|s=A]of Sk
o] NS Festils Gheth | SRl E RS 322 o] sk Az
A7fko] o] Foix|2] gkom XA
5o el el BAE e gER 48" 4 gtk

2ol F417|9] A& Y2

2k&: Guy(2007), P127.

o] &4de /=g Alojh
PPS6(2005)0ll4= AR 283t HEgo] Wrh A8 chgat 22 12709
| AIAEAL it
- diversity of main town centre uses (by number, type and amount

L
- the amount of retail, leisure and office floorspace in dge-of-centre

o
of floorspace)

and out-of-centre locations
- the potential capacity for growth or change of centres in the

network
- retailer representation and intentions to change representation

- shopping rents
- proportion of vacant street level property
- commercial yields on non-domestic property (ie the capital value




in relation to the expected market rental)
- pedestrian flows (footfall)
- accessibility
- customer and residents’ views and behaviour
- perception of safety and occurrence of crime
- state of the town centre environmental quality

PPS4(2009)0]| = 9]¢} 127} g2o] 'Land values and the length of time
key sites have remained undeveloped'gl= &&o] F7}Eo] ®5%= 137 &

2O wA AZAcke] Byl AEE AAEk 9ot

Moy ¥l MM Bys NE TH | 25




H2Z mEHYE St XF9dd 43t Ag: TCM & BID

Famd A W AR AT 71E ARSAHA B 23] v,
o5 HUFTAHA 7159 HIE T Eoh A4 HApder =90 A
o] 2 TCM(Town Centre Management)o|tt. PPG6(Planning Pohcy
Guidance 6, 1986 A|A)ol 2JAsFe] 80T ”L‘:'Ei TCM A& =915}
A NS 71 3F7] AlZrstlon, d=old =4 BASE SRt ARA
A e AgRE TCMe Sdlf 3= qlok ghH, TCMy} w3isto]
BID(Business Improvement District)7} A GAMH SHA3E Allo 2 AjRo] =

Ao Bl Qo

1. TCMO| =X! A At
1) TCMe| 2gHA LU AMHUE

TCM 2GFAE S0 4ALe BHom s vge shEvA
A E A3 Aol SRV A, REAPRAA, 4
YE, AR, AGAN 2L U] Fo| Helska glow, £ e

A9 AR, EEAVRE AR AR, A9l FOR 299UsE 74
sk 247 ARES FAste] Fofstn ek, TCMel: 7 shEuzh Hofst
O T LLER 313 L AR AR, A, =

mz o, r_ﬂ

TCMY] A42e FPAR, AH, BU B2F 5 324 Badi 184
SAh AQlE], drlasdR, Bam), oME 49 g Yud Fom
FHEG. R AUFS B4 5U7F A
AHS AATT AR Bage
To7 =

TCMA el el
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°fi

o SfeA EReAlE HlAe} e B ofgto] Wozlol

o BR2AIE iuAs TCMe| HadA R e AdGA7IA] SE2jolal A

A9 HelE UA =, dAEdes NEskaL ofdfske Hl S5A 9EE

FEUT SR AGHR, A, AUEA 5 gt #ANEE 11
A

E
A A AL ofsiEA 52101]71] malsl AT ASHPS AAE
TCM 2ol A o] ke A 3k, AARA, o

(X

A FEG = den, AR AAARE <& 2-2>¢F Pt

o_>1:
olN
L
1o
W
N
)
1o
i¥
tu

<g 2-2> TCM A7 HE AY 3

A2 3
Hae] golX i—;ﬁ 712, Muls, 2% Ao et ke, vk Qe ohiiw
o] WX ZHO ZAG T 2~ ol S|
R ;Qﬁ?‘w A7)0k 22 st & S Qe AER A9}
A RS 4 | S Aol g, 0 fobs BRI R 5O g 4l
3t 2] Hog g
REUR]
e ey | TEEET S8 AT AW O] fol e L, FAA
ﬂgﬂ% T | e gnist we) s, aAA, 24, o, 47 S0l Al
- FgHow 19
At 72z, CCTV, A%e9] Wi 5 Ak weid A4
=4 jﬂ ZRE, 29, 94, 712 AS] 324 5 £A B e
5 WA A9 B3 S §O] At Aejel A o] olEg) el
olHE 2 AA, A3 JfA
EEL
o o1 ufot Al AR Ak A 2 ), AL
e At QEAY, WE-AESIHQ] el A
ERE oliUE o] £7), oRHAIZI BEel B4} T AE AT

TCME] 8 AtgEopd AHIE 713
- oRZE 3 WA - 2R
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s
o
o
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5 ool WA 4 Sl BAIS vlel el e 2 8
ﬂw_% AL
- CCTV Axjeh Wil okt o Aefo] CCTVE ARjskn 4%
WHAAS vlelRh 7 a7e] ekamt ozl obEE A 89
A0 Ege wEl gR AW s g
H|ZYAA W A Al (Business Information Crime System)7}g-3.2.1,
AHA LHO]] 71—/\] Ak UHL];({-EL 1835}
- fFuEseT B NE =AY =AY o2 AgE5e] AR HEsH
29 5 =R dsud Afe 2k, =& HARkl AU
el A= AFESY S A7HE fldl s dES nieigh
= 55 AR e AAst AR Q) oplEe
A AIEES AP AR
-7H 9 29 29 2%k mAEE, =47, pub, 2¥ & gh
gFo] olFofd 4 Qe MEE stes A Wil S ol
Mz 37 2259 Fde HEd o S7HETE oyt
HRALS]A QL 391 o] A E of7| AR
njolRs R ¢ ujols I3t safe houseE wRHSHLL, ARYo]
Holohs LSS volRTAYY] o] 2uE F2RL oA e
THok= she] ftto] H gls. mlopE AR HhARSAQl dYE U
aujz)7] s Z2 HEREE fdaile 5 SAAd 3aE
Hi7kA 7= SaiA] Ade ok

5 Y s

H1

-

cak

M=
Ke)

oI5 3

Folol AH Aol QBT G AHES HiE FRE AT

Yusp] SIs) FAOIAE AT et el PR AT ohel

BeAEY ZE AUE WS AR WESH] gun s
Bl 1 A8 T 5 U 7181E wEo] Bk

- 2o Alm 2o sl =g 7
49l 8 PRl g 544 gl ge Mw w3 o

o]

AHlRe] £ 588

2) ATCM(Association of Town Centre Management)

1991d0] A58 ATCME 9= Ado] AAA e @ Alg A7} )=




Yol BAo] FAF0] HES melrl of3e she Aot A HUx
ARl 2t A TCM2 £ 719, AR, shadA, oflo]ddA] 5 10,0007
7F e ST MR BEY S A5t Ao e AEE Al
ATCMeAE e 943k TCM AR Aste] 4t olek. =4 2
det Rl olgpe] wgto] wat o= AR A Zoke 2 EERAAL Qe
20110l oo 671 ok FrEste] S<eARIE AlEskie.
- Chairman’s Award for Best New Talent
- Marketing, Events and Promotions
- Outstanding Work by BID or Partnership
- Design, Regeneration and Streetscape Improvement
- Improving the Business Mix
- Developing the Evening and Night Time Economy
o] ATCME] 2SS B o233t -2 4749 Committee7} A%
H3 Ztzte] e AR 9lo] L9 FUsha UkH
- TCM Committee
- Night-time economy Committee
- International Committee
- BIDs Committee
oot ZATAL, TCM Auke] Wt Awed oo okpANEE
(Night-time economy)¥} #HH Agzz]e ¥ AA|g Y2 of7 A
5o BAsL BAA BAs] olo] B4 Folol AR BERA F84

Hi Q= e E-

2. BID9| =¢| gl FXI3E

—

1) BID(Business Improvement District)e] ¢!

TCMo] thek:el Azel Eslel Be e AT 9t Aoz ¥

8) ATCM (2011). ATCM Business Plan (2011-2013), p.4-5.
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o] /\HEO AR Q2 HkYy =l
ALY QS A, 718e 5l 4%— of ot 254 WA (freeloader,
Dolxail) BA7l AshE D= TCMo] ok1l Ql= EAA
o :Li'cﬂ- /\ olL E_Lxl*o‘]:xqfﬂ A

=2

AEjo] 20040 A7 A7} o}

%o
i)
rlr
>}L
E
o8]

15t /\}‘ﬁ%xl FAogx 1 "ol
Axlo] ofw] g AApAeA A

&

BID= #7149l Aujael AldS Alshs 59 A9 A &4 A=
Hato] A ARIAIER stoda 7R vlE ol sostes she shu
of HAYZolth. mEbA W=y s S ANAAATI7] el sEo= FAkst
A} k= A ARIAIEO] Sl kol ofdolu; A & QT

BID= ARIAIMA | diet F&E Fof 4ol =, Fa7F F3Ed 1
Tl e ARAIES 71l
WA Eloy JeiM BID AIRAZE R 3 = AgH(local
authority)= BIDo|| o3&t Ala-& A48t o] BID AFJS 913t HEof Huj
Sttt BIDof ofsl AlgEe Avlas A= B2 AR, E oA, AR v
M, A2 A9S 7] §fRt HiiE gy o[HlE 3YAL ot

tﬁ/\ﬂ o:]/\]g_i u—l:lﬁl- Ao _g_."L

HT 2 A&

FLI[IU OHH

2) BID MY FXIsigt

UKBIDs 9IAIES H, 2011d9 A4 144749] BID Apioto] Exlx]
o] AlgFoln Fxoa FAH H9= 304 Bysict. 3t 1447 71e|
247% 13 ARI717E o] FrE o]F 22 ARJ7|Zte] tigt Rt St
Alefolet. HIwA Z2 7|7t mi- w2 EAJoA BID Aol AlgiEar gl
22} ARA7IZE A A= S7Fsk= & BIDS] axfo] digh Ql4fo] wig- 4
ol Alg HIt

otH, UKBIDs QAlolEojA= BID9 38 City, Market Town,
Industrial Estate/Business Park, Commercial 5 Y] 7IX& &3} Q=1

TA] Az]ate] Aol Q)= Market Town &3o] A t<=& x5k Q)

1_,

i)




o9 o] el FAel XAk BAsiel sl 58] Market Town
S0 BID Ajelo] -8 L gato] @ Aolh.

4=
ol

3. SAIRHA AfHTh XA &5t

o

Aol Al AR (Urban Regeneration)& TA|Q] &2]2 7|5 AsF =
T30 BAIZ SASh] SIg ANALe] Aol Slsto] AR AT
B, BAN ) A AN 5 A BAY AN 84S BBH TeHoln
el AR 1 oolok 4zjo] SthEln glch. EAAAIAIYS
Fa0] ZUET g Aol EUso] Aol vk EAASle] EA
o] gt A=A AR S AL A9} F ek okg?)
ZAIAPEON Slof 53] =AlFe] o] Fasith= ¢l4of wet =AYt st
of thefgt AASo] AL Qi

P =AY AR AR sEstel TE =AEA AN
ol AR wiFom 2Agstal glon, ol EAIAAYe] 4FYA
Arlay e S8 ZAEA A-ASE ek ﬁ%‘zﬁ AA=T S
= omgtty. J9d AR|AY TRRE A AAZEEARIAAES dE 2
= HEAlA HE sk Aol 7] wiEel k9 ‘ﬂil Ta TA

So anjgle SOR Sk =Y AuAuzde] RS B3 EA%A
AE 273 B AOR B 4 glow], ol T BAMY AReIA =4
of Aol WA Bold A GHOEA FRAS AUA B AL i,

a8y, EAARAGS TAAME AAo] EAo|AY 28 ARJuUlgol A
SE Qout IgA g A9E BY] tEe] EARAe] B4l T
BHQ G wA7|E SR wielE BRE g nA SE k. 3

EAAEAR O] Tl BT Ee ﬂﬂg].— Ha} quuHL /\]—%—5]‘— Aox

gt
t}o} PEA]ZH/\J)J/\}OLJ /\}EJ]]‘:" u]JL 7450}01 ?HL EA]ZH*MO*OH gt Al

rsi'

9) UKBIDs €IAlo|E http://www.ukbids.org
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AHE 223 Za7t 9tk 3] Retail-led Regeneration AHE 2820

Heq ZARAIARG Y] AR, fdolA 7 R Aval alE=
Cardiff Bay ZAIWIAA L] 74 ARG Uoll it Retail Park(chg ol
A HARR)DE At BYgo 2N BAE 348 dd7]al 4, A,
HZYA 5 ofet I AHY 3% BAE FXsk: avE Aw AR Ut
=th. Retail Park Wol= Asdathypermarket), IKEA(category Kkiller),
ALDI(hard discounter) 5 thoket Qefo] tiife AufjdEo] YAk et
23t 7AlS Retail-led Regenerationo|g} sl=d], ALY 2H419] 74

MRS ol dlb EnbHol} BA AAHOR YA HYTFE 2

O

m]I

L [}
Fozn 71 JAFHA BE SAolet AS Hue] BEe} A3l

FAAE A7)E3 Qck10

£

1=

Mo

4. X9 gdet A A

22+ ATCM, Local Government Improvement and Development,

National Skills Academy for Retail, Institute of Place Management % 47}
7)ol A T o2 ZA5Ele] Bizksl “100 ways to help the high street”gh=
ARALE G 7 EAoIA] AaiEo] & AmEst ARISS 710) Aok
slo] 2 AKIGHS BRAT SR TAH0 AANESS 7RI 20
a2 9 APAEE ek W8-S "L Qe o] ARAoie dugdst
A9 Theat e 87 fEo= FRska glohl

- ZtE4] : Building a sustainable partnership

- A4 ¢ Accessing the high street

- A2]%% : Enhancing the streetscape

El

Ol

- 44« Place identity, branding and experience

10) Cliff Guy (2008), Retail-led regeneration: Assessing the property outcomes, Journal of Urban
Regeneration and Renewal, Vol. 1, 4, pp. 378-388.

11) Local Government Improvement and Development €A]E http://www.idea.gov.uk




- 7913 : Attracting new people and businesses to the high street
and keeping the old ones

- QA4 @ The safe and secure high street

- O A| 25 : The evening and night-time economy

- olARY - Tralmng, development and accreditation
ol5 8/ #F= TCMy} &2 FHEZ/44st 7|95 &3l w35 AlE=
A AAA ez Zhskal glom, A9 SAste] Fa AT AR
getEof Slthal s Telo] ofytt. o] Apmofl AvllE AR ofeld] Ee
TAHEIE 7hedl SEuEe] =dd Tt 77 Anal AR = Ae Al

O A4 7

- Borrowing private car parks: =4 FAE SAE Hste] FFdolut
optte] HfE= WY FA & WY 4B FAFLE YA AR

- Park and Ride: Oxforde} Z& IPR|oA] =4 FRFETO]
Agjaor REsto] mA] oF =2 Yz diy FAbds AAsk
TAS QLEHO]-.— 1316]— Q_:L_J /l:1 ]:ﬂ/\E 23y

- Manchester Metroshuttle: ManchesterA|ofA] 23st= Fa EAE
A AH|AS] mRIoR TA|o] F£Q ZHAER YW Hndyl Al
24U w6, w5 e 94 9L EAER, AR,

SRR o) e PReel £9. 7t 14w sher

p

O AZ7# 7

- First impression exercise : ATCMOJA 7ldslo] Algizol Aljo=z
e Ao eredlE HUAEY Ao s mHe 4N ok
welel solat 4 ol Wlg-maHe W

- Capital Street project in Edinburgh : Ztoig AZ|43 w5719 A€
gAY AREA, ofsjHAA W A
ot A Al 7ol el AuE A

- The Kirkcaldy Art Trail : AIEHEOS] AEA] Kirkealdyol A
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Z71ele] B3 EY oMIES |5}

JILA =
2599 Qg WHE BEAHRA 54, AxEold gqHe)
Fa4 At
O 444, BE, AY ohAd

- Community workshops : f%':i"ﬂ*k Agad, Adis 5 959
L B BERHS Ao ) dmo WRE ol B oY
7@,_—‘.’;—‘—_- O]U]X] Xﬂ_l_, %E. E—l} ]—,o oxﬂ 7%7@:—&/\'1 <) = %%}9‘] Z‘"—T’—
7194

- Easter Hops - Jump into Poole this Easter : PooleA]2] TCMojA|
Frol 23k gl AHAA oMIERA VIERA oHE'R ZNEES
gets] ofal A ZRIOHSE FHsH L. =2 AAane} wiE S

O 37 9 AR a8l A

-

Developing a general town centre website : A AFIA[o] 3}
TL YARIEE Y= ZAeE, o] ARIEE FE 2
FHES} Y7} Heg sto] SAIZ Wsl= 7} i vHAY Weol
Asor Yuo|EEE AlAE gy aupdo|al JHHTE YARIE
o] 7 Hyo] F8

Town centre loyalty card : HgE ZRJIEES &% 0|99 1§, o7t
Y =2 AMgo| 7hs =4l 7= 7 AlYA] Adt f=

Empty property scheme : WIHEE A% H|Z2YAS A4,
Qg QlHlolHE 2. AMA SHe Wiy FHx A4
5] %= London New Enterprise Z&2 713 A

Marketing with neighbouring town centres
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:91:4
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i o

a9 Rhonda
Cynon Taff A9y 87 At AASHAEC] 559 TH, npAd

W BAolEolA 7 2440 BAT} v as 27, e met g1
Al o] Aol e 3E e 42

Auction : AHEY HzZdEH=z H],j ] /}3%— ZA7I=E Ao A& o)
pole AP AFeR AYMAY BY A9, AeFue] Fuist
B U] Bl WS oE. Zeliviash pe Sud
ol AA|

S TR o




HdR A wHe7|

- ShopWatch scheme : ®XZ9] P 18 djilo] AW AFHe
A5 T A £F AU AA. Aulge] HELGA
U] SEEIE £

oA RE BAdst
- Purple Flag : ATCMOoJA oRFEAI—FS Ak A
Zofals o120 WAl HAsta obAst I
o 9 o oY, TEF 1F AA4 ol B R BHY
[e)

- Summer sounds better in Colchester : 7-9¢€9] 3}1&7]

AR A

- Get young learners to learn through retail : 14-19A4] o] Amjdd
A7t g ezA, 2m7dn dErkse] FE4o2 9. =9
N9I3 B Akt WA SmeA s w olet
b Eele), TERQEY WA, Lol W e FHE 9.
Leeds % Nottingham + ZAJolA| class based 4 +%. Amf¢]
HEAA ot wope] 9 S A BEel Y AR
ag Eeads AUt Ygom Az AW wAY Hadso
3',]—}\151_]. il—oq 05_:_ §_jq-7<4 I:H‘S]—X]‘Q— 9,].%9,] ol jl,]-?(%oﬂ HZ4.9_ 6‘1]—1\(1}-;—0
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Qo] 4] wamgS k] Hol wu, 1970dde] Jel U
o] AR 7] AAsigon] A slolmntAe Agel R
24k o] 19804tlel 1990dT)E AXBA ulAER ol 2A %7}
Ste P9 Bt @A 939 4l TERE grIe) AREREl e
e 54 Adnh gi719 7R dAE Tescoghs 8710l 7P 2
AR mesta otk AEARE 2uAg Aees Asnd,
food retailing 72 Tesco 5 4] A7} 70% oJAre] A8 Holal Q)
o T A A HRreS 30%E dolAaL Sl

oHH, F=0] B v E e EA AE7E n]ofet HolA | nf¢] 1o
stol] w2 =AM 150 AR dlte] =X upzbx|olet. A A2 %ﬁ 2]
E SAS Aol of 30%7F RS e nef9] retail parkol oF 11%9]
1A 9l Aoz ulokElnt, retail parkS =k Aol oF 600717}
ot gk ol 2ASE B AL EANS 2 B P%‘%—
AR5 Batelo] gick. Selubeke] At 2e wele] AIAA

70| sElo] AAGEo] jS tluat Aol 2 EAHRE

(open market) T+ farmer's market Zs}o] tjst A L& A=
Il Qlch.

HPHTEY BAL gL 13 4% Feoln dFFAYS ey
Ao 3-4hadl diiflkl FASR7E Q%o F2 AL YA|sh= B
= EAAh di@HY A FEle aRke] S sfEol] et Aolet =
Holoh = AyEEZ A9 (convenience shopping)o] &= HEES(H

Hu
FUAES 5)& EAU ofF] A 24 dAshs S Hole W, A
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| &3 (comparison shopping)ol] #HH HEE(WME, DIY © & Y4,
ZhaE|de §)e A FEY dA dEE EHoR shedl olHdt UA
7} vlE retail parko]t}.12)

l

H1E A EAE AL MH |2 S5t

1. AT RFREIZ AlEIQ} X|SIAIH T2 XM Hi

Tesco& HEE= At 57199 A Aufjglo] ZTh=HA Aol Qo]
AERF) BT 710 S| 24 Sol Aol ti) A4521el £
A7t qlol Stk @ 9T ARl Al A4 AMS Fgse A
Department for Communities and Local Government (DCLG)+& A|%H7}
LA (town centre)o] 9lo] Aumfe] thokA(retail diversity)a}t ABA} AEid
(consumer choice)o] SANE 2= QIEZE 71831 AFA =S 3t 2 85l x
£ Harslar 9ot Consultation Paper on a New Planning Policy Statement
4: Planning for Prosperous Economies (DCLG, 2009) HILAo)A= 4m¢]
cRopAT} 2R} AT GRS SIRE W RIS ket 2o AJATskL 9

12) retail park®] /A E 353 W F29 Tt g et 7H”E*§— EAE NEFATE 2
P AL o] 8UL A 2R S Auisi= Falo] Yukdolct. o9k wha] 4 nizkEER AfEbE retail
park’= Ql=t o2 ASE AYA Aoy Rt mA] o tjzie] F4H 7 HEE9 A4
TABEE wot WA WA et A Fol A 0*0111 o izl A 2, A=t AA 59
ol gHAY ZHolA WA AL} Fpofl vje) B AR FriE &% UJ&%E A2
Rk A o 22 1980 thet 1990 cof ”}Ol UFERAL Qi A716(2005). "R 29 e
3 2 HARY FRIeE A, A7IREATY, 92-93%.

A= jE el Ho] A 7|50l AlZE m AALE 23] 7] o] Qo] AuE AF 7] AJghH
F8staL Qlrk. ol rhElare| et 22 g X* wanfze] o] njofgh defol A EA ZJE REe
o2 50) AFEMo] tha FrshAlT o] WM Hold T el wAER
& ol8shs Be7F 2971 mEolt
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A, 2= =& 209 E¢k(strong retail mix)}S I3t AL S
JFA o= Hlata 9 Eey SHolM Avfijlo] AlEshke Hhe| 4
oF A2 pEo] vieAd AHRY] 88 FFAIES Sjof & Alofd.

AR, it gESe] ehe MEel B4 GEAS s 1PAL 4
glom e Aeo] el 2 71018 T 4 Ukt BE 4ok St

A AL A A 9 Avjy ope 34 ARORA BEsH
H AL 200449 “BA=A|(Clone Towns)” = HIA7F ZQ3F A7|et
3 4= ik o] BAAE BAIE 7] £40] BAKI} EYo] Sejxlk A
o et BAAZIE skt e, ol EAlS] myo] 7HEA) 2 AFEe] fpujnt
A, FHE deld, Asg Sol /5 A g w Age] 5L HejFt
AT QG oHE AHES A AR M 84S WF B2

2

o olaft @yel 9 S0l YN AVYATE it A
of Ao4H EAS Aeylurks H3A HAE AL HE
T HE AUAAES ALAL 4B AR one t—s}—t« 4 2o

A
Hol|z] grts FE 2&sta ot 13)

My rlo ¥ K

3
2 A8t ozdo] Qv sk, A%
3 of ‘BRI AY ORRE AFE FYES HEY

QIeks QA= A7) glek. 5 Az} Alein SIS chopsha A B

Axn, o]Z Y3l Tesco Express, Starbucks 5 Ttz $E<4 Aol <]
=R RS AR AlEZE Slo] itk SHARE ol#d Al dif

st ole AgZkEel ME FA AN HFFEAA AL A




e tF H2rt AG7IE AGHES Lol Hrhe HHe
w3 ZAE HolF7| offikes A8 WY v Ith1D shAt dd ti=AlE
old el Hold AU diFgd 23] e A A 2ANE 5 7
& 2 HEY At w8 ol o2 e Anfg] o EF FakEe
Aoz yehtil Qe ols WA 23 dFe] ARt 2 A7t Y&
& o Frh10
3. AR 712 SESHXl TY 2foiet Y™ 0|4

D RS MEUX| mEHo| Hat ZE

20d A7t S fFEdAES Hit HEE L ARE 4% Y
o] & &7|(main food shopping trip)& ot dl S8 Falow, M=
e =2 Aol L ddd FE e SHAYER
(out-of-centre) |7} &Zol9iet. 1ejut, 199610 4uld szt ad

14) %H=te] Homeplus Expresse} vE7H2]9] i35 A4 AlE A1l =< Tesco Expresse] thaljA]
T 27 A Aufsigiths AR §ro] SSM A Aluf Ale|oh aste] Ajakeks vt 2] okt =t
< gt e A A FA S BAStL YL Ay TheRd, At A 59 A%t A3
=& 250 Yol Y S-S AA Alsh A1) AR Aol Agjgt Zolct. =] H9= AF
A 2B 55 SSM YA A gl ApAY S-St dict g thefd, AnjAk AEH 59 Sl SSM
o] BAA anE QAU ZAAZE she Aol B Iaoll N RA; AR AJZE]7] ot g
2HIZPE opd FAARIET SSM 7He] ofa[dAkAl 7 @S Soll 462 diactes fedhs Ak, &
SSM ARAZAA =7} = Qltk= Aol E4F oY o] Aeg F3 SSM &3S thatt AdA7 = Bk
ATk BT

TZAGE 28|z Adgoly Anfe] tpekdolels Y Ee A HiEe B AWY A FEe 9l
AHZ}F FgolEkE A9 7R B o)gS AFsitke A ok ARE FAHY B =gEa & ¢
L=t T=re] SSM A I oAl anlak 3289 o] A AYEA] 23t A S Bodks S0
Ak e Qlok Gl e A At HEo] B Pao] A7|EIL QLo o) A A9
9 Ay thefdolats A91Y] AR ol wE AY IAY 44 w= Hwolrt

15) Competition Commission(2008). The supply of groceries in the UK - market investigation.

16) Neil Wrigley, Julia Branson, Andrew Murdok, Graham Clarke (2009), Extending the Competition
Commission's findings on entry and exit of small stores in British high streets: implications
for competition and planning policy, Environment and Planning A, volume 41, pp.2063-2085.
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Sequential Test 7} =QJEHA tiRamAdAE0] =4, A454 5 7
FdgaAel Ax2E Ndstes ohabsiAl whEdith ARJIGAIES B=A
NS A& sAl 718 Y SAA R Ee Yol
Fh= Zggko] AR Qlrk1D)

Sequential Testol] t-e7F F5dAEe] St HalE HH, Agofl=
™% w¥llarge supermarket) FEES FHhHA 71E FHA
Tagsy), o]yl AExL JFHIF B AE0](superstore, TiAHA 2,500m’

1 AEE 9 dEamYge)Ect ouA AF 9 43} H5 F59 1Y
£ A9 sYg ==olrt. "Tesco Metro' 7} o|2fgt tfy frujupzlol afjgsict.

Bt HIoll= F 7HA|9] Aolel s FErt FER ool dhts,
‘Tesco Extra’® tj®E= slo|wulAl(hypermarket, fFHAEO R ¢ of
o)L BAEF HFHHAE W TUIEA, detE EFEE AR
o] dRHogN LQEE ity ohE Shfs, ‘Tesco Express' %
'Sainsbury's Local'® t3#%= 43 wj&(convenience store)o]t}. o 7]A]
o] FET Ao] dFedAY ot o 23 ddoltt. &7 i
A 2R oo AP EZXFHCo-op)T} AAUAES] Fddo|gd A
Ay & (basket shopping) Aol RS 2L 7|3E WE= d Q)

t}18)

o

.
i
o
~
toh

Mo o
=

O

17V

17) Sequential Testi= 22 Aujd ko] st AE3)715 a7 93t 24} 712 spupEA] At =
S84 A4 BAE 712 AT (A, AFFA ) — FAAJI™A] - FHAN YA 5o 02 HE
SIEE sl 7|E AR $4 AAHESE fshe d] F83 £ Qe AEoltt o] Ak 84
AEo] TAYEY YAE AE HAZ WA= o 7] o2 o= 2gate] 7)E AR 24 E
2 AZE sk AI7E =

E gt 7FA] AJAFek= Hl=, Sequential Testehs EAAIGAEE F3l Y dA|oeS HEA o2 H3t
A7l o] 7hs3tgitke Aoltt. dtol e Fag o] iy aEdAle] FEAA] el tisf =g d3F
S "Rl A7 AY itk Al AA|Q faA Brieks MR, UE-E] PHE AR ofsfsla o E
g0 2 Aofs] $Jet A=A FAE N, 83k G2 Al FgAt A, B3] AAl A
o] AS FEoA] Falal Tej7lHA Atd o2 WS FAklaL Qe 3t AlZA|AE 9] AjAE $3)
g 27} gt

18) 3=+9] Homeplus Expresse AZ 2L B4 Ako 2= =9] Tesco Express®} S-ASHAEH Je) 417
o2= oy ool sfdets Tesco Metroot A9 FYskch. 18d], ¥ SSM(super
supermarket)& AR X R ETHE SGFA7 -5 dAlERe HE 7IE0E ARSShs &ofo)]
5o At HEupAE A Z3kska Q)rk. dkte] A9 CVS(convenience store)7} SSMat LEE]=
S A RA ApESREE A 99S AL 9171 thRell Homeplus ExpressE M2 1527} A
gt FHvplolghs SYFHE 7|02 SSMoll 27 d| Fel7t §ick. oo Hlg] @< Tesco

H3Y =9 XG4 Halet FH o

oo

5% | 43
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2) EMYUX 7| MEEH0| ZMMH HERZ DXle I

OE oA, =
27 S71sE AHRES <A Fe(linked trip)E B3l ohE AR AHE
A= olole dAZEH= Aotk

ol2fgt =kt wHste], 87 APTHANMY AR A

o
2R Aol WEw Aubdoz 244 gl SAR Aow ek

= AR =29 AgkA 2] c}
IRk E g EAR 2RSS AR iR e )AL Qloh
Arzes & o =4F FHuPEE AP AREEsl] e #4894 9

AN
=
51 gJe}.19

3) 7Y AiEel 7IEME TY ol WE YX| FH2 A

d@ay el 71E AASHA S0l we d¥e W=, 28 A

she o] glol AlE A28le] FAE Bt Mol ® k2 Aol H3 9k

72 hypermarket¢l Tesco Extra®} supermarket?]l Tesco Metro7} A3 e} 25 &% HO oA
Zo|7k 971 SRSt 7HAT 2t A<] Fdst d H]al, Tesco Expressi= HOH(CVS) el ZAES| F-4s)
o] Extra®} Metrool| W3l w2 4E714& EAOF skal 9lrt. sRAYF Tesco Express®] &4 £2¢]
S A A L &4 Witk Eake] A A58 LSkl Qtks HollA dhate] SSMat fakst A E
Ay olet.

19) Neil Wrigley, Dionysia Lambiri and Katherine Cudworth (2009) Linked trips and town centre
viability, Zown & Country Planning, Vol.78 Oct, pp.433-438; Neil Wrigley, Katherine Cudworth
and Dionysia Lambiri (2010) Further evidence on linked trips and foodstore development, 7own
& Country Planning, Vol.79 Apr, pp.187-193; Cliff Guy (2009), One massive Tesco, Town &
Country Planning, 2009, Vol 78, Oct, pp.404-406.

], o]dgt Hrle P amiio] 4eh BAR ) SFH nAE EAoet= dAP} lrkar weE
g EH0E diF TR 2 1A G4 $71 9A B R 508 TAR YR S e
Ae 3784 0|9 A & & Loy, FAH SHoA B4 rHAE7L Ayt E-stA =W =4,
HeAl, A4, 19 &AE 5 A A AASAAE 7] A AR i Wiyt 2Eo] B4
o]9]e] FAIA ol A 740 FAA ko] nA|A F 7hsAdo] Ak Holw F A W aHAEY
F 2HA20] F7I8HA] Yeths AAlstl A= B4 SRS Aol oAet S 45 E 4RIs Ao




A Gt A ARFAL] A HRERS ‘AR AgH(consumer
choice)’” ¥ ‘Anje] chekA(retail diversity) o] IHA AR AHES
EofjoF ghrh= o] weh Tesco Express & =4 f-83A A =
A Ade s = Al=E 9lol gtk sEARE o]#gt Al o7l A
sl ole Agrkee]l MY A ol dHFREIA AG Aol
<= olF=E AR AT 4 e WA 2AV §I7] dZolt. E3 A
E GRS 7)o R 2Aloly A4l Y diEA Al XA UA ARk
gk oy Wi SAAY S HHE 5T e =A7 SEREC
of gtth= ol Al Al=7F B EA] Hol= 497t Bt
O R EXOlGHAIY] A=A FoFT wEste], 7] Avid] &=
of BAo] tig FrujupAlo] Esk= A5 AE W=o] avpFor TS|
olftt: TAE R SRR 57kl o8 AAE ok and &
BA ANES] A9 e =S Aol AlE 371 wrolof shal 7|&
BAAEE vl sto] %@’5% A5= 7REE Zart 7] dieeldh |
Alo3lof A= o]t Aol thgt HebH o2 ASA| =AY Hail 8= HE
7Fe-dlofA ‘Al use class’ (shops €%)& ‘supermarket’¥} ‘other retail &
o AZ Ajet Bk Qo o|FA & A9 P dAEe] EX= Hst
of 8= W ¢ AHE s 2 7hsAdo] AE 740]7] o] c}.20)
& AAFAANAY t71Y A AE FgdE fUEe
AR =t i SFEF A=4 Ay dSieHo] wn|gt WA, g
Fdo4de A e AR AY Al2" SH A =44 24 sid9

Seho] Foket Aejoltt.

20) London Assembly (2010). Cornered Shops: London's Small Shops and the Planning System,
pp.40-45.
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o] AgFslaL Gl ol A B, FHA, ;Liﬂa AR 58 At
Selbete] ARIYAR M thal AASHE Bt Aldehe B8] 4del SIS
2 Slat AR Sute] Aolel ZHdAE Bag oAt AR ¢

st ghm gle. o8l AuAgosA L)

Qo) BAH 7hH] Zuold dula golo] vk} 7jofshzrte] AHeelA o
LIS FL40AOIE 2 Sliiah ARl Ak 42 olelg ol

= A2 Hola ok gdAamd &34 Needs Assessments AA ==
g Zo] A3l A EA Holke PAHORE= Fadujio] opd AH|zt9
WolA dFamiiel Hads H7Isto=ZH A Alel ditt FRAY &
< ZAAARlgE BlEs F4stskal 9
2H|R} =] W A G ARG oA S TR EA] A
A Q= Aol ‘A&7ks ALY odolt. A&7bs 2 ojn] RE AL
ZBAA] Qlo] HEA 2349 THREA 8= A1 AdEA ] HdE]
U= AAoln ot WA A9 =R WeFdol Falditk= Ak

21) o] HEol Yygo t}g B3S & xslo] ZAE. London Assembly (2010). Cornered Shops:
London's Small Shops and the Planning System.
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welel Aageie] el ol S Ak Aelch, <ivis] ol g
o= 7]ZAH|A(essential services)gh= HS FAAHoRE Ao a
Z|zAm 2] wix] 9 ] V1S ARk Uk 71RAMHIAE ARUE E
L oolslEEe] W4 2ol He TAMUFAAe 248 AR S 9
onf 53] S4 AP FA9 2y 71Eol o] HaL ltk o]l 7]xA
w27k A yRe) A4 QJRlo] BESE HAY 1S 48513 Slolok @
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O 55 dzZet oy AUAY EXolgAES FAEtshes 2ol o]
A3 et
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wEQzel 3o FEAe] Qoldx FEAoR 4 JHsw Heloltt
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M3 Mary Portas High Street Review
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1. Mary Portas Review?Q| 72

2 oA WA S HEHYEY] o] BIAE Eei By
R84 BT o] SR ek, AT BB old|Holet & JER
A7k Qe &8 diRIE7H] A gl disl] =24 she 3|19 54
o] )= AL “The Portas Review: An independent review into the future
of our high streets"ek= A|&=2] Hilxolt}, A&ofA] oj= Ak Q& 4= Q1%0|
o] MiIA o) high streets BAEHE 93 BAY 4 W AokS w1 9)
oh22) Je) QskAel BaAel 37 e He BA A8 Azje] olF]
AIE O] Stk ARolTh BAA O] AlaibA] ERF Aol o R Hof itk
Ho| BHolt}, KA} 5144 i AR 17.0] 27HEo] o2} Portaseh
L A8l e A ARle] AR vl m AEiglon] S ofol &
A= 2o Sltke S &

o] Hi1A 9] Az}l Mary Portase IgMshy QAIAH oz AJzlsto] ofg
HAAAE AXHA HE3F FRAAE EQE retail, visual marketing, brand
communication oFe] AMY, Awz fHaiFon, 2007dRE TV Z=TH
‘Mary Queen of Shops', 'Mary Queen of Charity Shops', 'Mary Queen:
Secret Shopper' 2] Algj=5 ZIg¥shHA 2] Aol Aol et sid<
AHA o7 A &t HAdS FESRAL Sl QlEolth. 34, ARl
719=E olgdtol 20094ofl+= Herriot-Watt Universityo|4] THoj9brleHe]

(Doctorate of Letters)E 4=ojuke vlx 9)t},

o

22) High Street= ‘the primary business street of towns or cities'S A|Ash= Goj2 4 2 Gto|A
SEEAL ek g =AY TP A, 1Ak 715 G 1s0] AEE e 7R AAATEA T4
o FAORE o F2 JfdolAgE A S| HlaL grt. okge] tiEA|Q A T4l QlefE R, AEA
S oIl AUFAHANEY $A4A7HE high street® P = Stk ¢ 2AL| w29 UK Yol High Streetz}
£ 7IEEE 2 o] 5410700 98 AEE TA] g TA G0l A71sol B HEkE A sk
UREAQ] §ol2A QA= Qlck. E3] e agAlE 52 AT FASAAL tH=e AF FAFAAE

FAsH= go]2A] high street7} AREE|TL Q). (http://en.wikipedia.org/wiki/High_Street %)
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AT AT A9 X}i Mary PortasE Wstalct. o5 % 9 29 R4+
SEupake] 2|27 A1H e dljdsk= Department for Business, Innovation and
Skills (BIS) oJc}. 9te] H22 B}t 2731 T2 high streets®] 7HihS
F105P7] #fsto] AR, AAA, dARIA ol T o UEAIE sl AlMske
dl et A-] w2 high streets®] FEE0] 2T 2zt 2u2 F718k=
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= AolAe] glalchl oleiat Az H7e B @7 ARE 4 glole
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A 2k THA|of| David Cameron £2]= “high streets= 2E 2] 9A}3]
o 1ol 7 slidle]l AR2iRtaL glofof dtth. AfgEoel Molil, 7|24 AR|AE
Alaalal, dAE|el BAE AEdl= Lo 2. A high streets7} HAE
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Sz AN AT AE ] Hel =4 ) AR aokEw gck2)
- 3L —F&Zﬂoﬂ et ch-a ek AlAl
- o5d LYAES R0 HSH= high streets?] AZE H][ZYA
e AA]
- ‘clone towns'2] =A] H}Fx|24)
- A BRI etk 48, 5

o T AR IdElA TIHEE

59 Aojy Foltk. o] WS Aviy TEwE W AEMste] v} Ede
2 HEeAY O ARsush Wl G Feln A3 44 %S WAl
¥ 4 ot

Ao A8e Ao Mary Portas®] #¢Jstof| o]Fof2m, England
Aofie] e mARE Rl olsRARSe] Fofshs oMIES A5}
L ogsoR Bo BaeE JHka ololtield skt obgel Mary
Portas &4 €#|o|2|o] high streets®] @A} ti¢to] #gt B2 7ids)
Ae=d 20119 12€ 99 €A oF 190061 A9 FWE/} &2 Q= Ao
sjolsl v} olrh29) THE hg TR AT /WA o AAS AR o
Aso] AA otk olF el ezeRlS wElstol AE Wit &b
BES E%, A2, 243 3 Mary Portas £919] 2147} £22o] 7}n|go]
HIAZF AFEQA A 2k TRl 2011 124 130

7F &71 & B34S “The Portas Review: An independent review into

the future of our high streets"gt= A2 GolA wstsict

23) BIS(Department for Business, Innovation and Skills) #o]A] http://www.bis.gov.uk/news

24) ‘clone town'& &= EA|Q] EA —‘?—9} high street7} A9 7H4-S © chain storeSE Y YA
AEG mAMACOL A HES S AR 7ol wre AR AAToINe] ST AhAo) ofsl
L FAre szl gojolt),

25) Mary Portas 3-4] €#|o]A] http://www.maryportas.com
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3. Mary Portas Review?| £ L1} MH

Mary Portas® FZHIAQ AFoA community?] F4O2A high
streets®] 25 4] koAl vl o & WASAL et tfe v g,
2ol 9w & SHtolehs Aanfe] e MSlEE &0 A high streets7}
ArobeE A2-g tigtol#}t 3-S community F41 0824 9V etk
A Fm Qley &, AbaL, 23}, A%, BA, AR, 8y 5 el HHARA
high streets®] o|n|x| g’ o1 njejif-& FHSFAL

Mary Portas: high streets ¢7]2] ZHoz HFSEAAS v 3t A}

.
L oogS b Qg A2 ARe] 527 256k omAl o) dH shxleh
AUH Ae WEse 3% BE2A ‘community 4024 high
streets 93 A4S AT 2 4 9o,
community $419] He WelKog x|ozwlel o

g d
diotez d2d ol §ivh. A gFrlo] FofsiAvy FeshA ofal A4
A
=

I

SHof| AT A8 high streetso] tfgh FA= F-8A&E0] Ha Aujg 7t
A0l Atk st AU SARZAY s AGARE] FAIRAZA L]

31 olo] PIEl A Alaleiel 287h2 AN WAoo} qlu. 5 B
of 1 oo, Fo ATt 5 aoktE the <& 3-1>3} Ltk
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50 2 o[9[20 F2 Mgt
Get town centres | EAE(HI}) AAE ;] | “Town Team' A4,
running like AA A Eskd o2 e | Business Improvement  District

businesses

S A AEIL s

(BID) &4l drA

Get the basics
right to allow
businesses to
flourish

high streets?] ¢J¢jgHso] tf
ot AR} FAEEE Astst
o] A 9 A4 H2A4S
Uik

AR Al AT,
S48 nRaa) o,

AZSHA &=}

Level the playing
field

T 3 PRELA of
M AR W Faajeie]
Arhy FHery wet

Q| tjH] EAR =] AZAH 7)3)
@4 A9) high streets A1Y 4=

Define landlords’ | A&, 7A&83F9] A=40l 2o} | FAZ WA(Yh 2=A)o| et WA,
roles and E712 Aaste] A5 AMY | TEE TElAEA] AR fgPEt B
responsibilities T Y5 = ATAME =23

Give A iz1e] ol ofat s

communities
a greater say

Al AGAE] FHOoEA
high streets AF 743}t

7122 9 8] Ao high streets £,
IHE T 4= T8

o gz

3= A A

Z+& ¢ BIS ¢#o]A] http://nds.coi.gov.uk/content/detail.aspx.

2874

£740]

o7 o]

26) "oJ9f'= tha A,

F5HoR wHE ovf H3xY ou|et HAE

N

43 B

¢

TEE vAAE 35

Agdidtaols AFLE TSl AQto]l A7) ot o |, A=
BasAt A2 AY EE
o] Wttt Town Team A1, Super-BIDs 7}
Shop Management Orders A% 5| 1&gt
EL] E_,_/ﬂ Hhg o]b‘ a-]/dx% zgo]b}
717h FEHAL QU
QX Town Team A3} #&Hste] TCM e
Holtk Town Team 7]&9] TCM =29 H&s st 3aAdS 73
B AYURLS Fled Y S £a4e
dct. Town Teamoleh= Hr} 7heet = ¢
iR A Addierse] @Asks i 544
FollAE AP o1
Teameo] high streets Asle}l A= B3

AZge] Aol Bagt 2

v} free parking =¢], Empty

Bgolth. w14 dige] gk
o g SRclA w2 vl EAA

ol 7Hsel] e
A el e Town

2% FEEAS Sastt 4TS

LAE HAEE 8ot



g Aoz 7lgsta Qo 2yl TCM A9l ATCMoA+= Town Team
o] ATCMo] ofj =58 A3 &l o4 mely} Fdgt AC= MEA Y &
AR 22 ohrd, i3t olde ddshes Hl W Aollesol et ol Aol
=2 olgA FET AJAATE B AXEA] Rtk A& skct2D
=AM Ee =59 high streets 249} A3} SHA o] High 114
AASHE Wl dElAL, ALSE AuAES Saslel 4HEES T
S R ) E gE 4ESl ARGl AE 18E ol
Azto] it} E3 community *‘Xli/ﬂ oA E Hefdtths SHolA vt
dehide] Higt AE oshs etell dheliA, high streets®] FHE&0]
o ARgolA uIE fo] Tt THRE YA HE AYFT 9u ARHo
2 ot 12 shesel AFS WSk 1003e QRS A3she high
streets?] SZ0IE Z7MA)7|1= do® 7ottt S AAE dhalst
t}.28)
ShH, 2FHIA W3 235 Mary Portas®] fg|o]x|of 7jdE EEr}to|
tleket 2 oan e geken gl o)
TAoly high streetsof] AAHA] &% free
parking B7h& FFSH= Wbl ol 587 o 84be] ol faph ATk
S dANME EFske ARl RHd, $8ARRET= HiFuaE, AR,
23 oo AeFH werd 5ol ¥ Fas e fE=vEe] =4
&2 o8l A= A2 BR free parking FHYAS Al A o]
ghe BlEE v ot 39 FAE FRE 29Y 4F d92 high
streets W HEZST 5821 ol gAP} Fele W FAMY +9hle2 Hsa
& ATt B2 ALSS, =0le ERE A ARlo] FEsH HER 429
AL ST fulEa Fo) HEE Ashile B3t sdne o E3E 9
m Sle AHolet o AXIE29
287N Addictel] digt ZHE o Qo) F7FARl Aot wieh Aol wt

i

_%

27) ATCM €go]#] http://atcm.org
28) The Daily Mirror Newspaper 20111 129 1392} http://www.mirror.co.uk
29) Mary Portas 3-4] €#|o]A] http://www.maryportas.com




2 84 2ARE AFE gdE ThedelE 5 vk o] Mary
Portas E2wo]l A4 otk AAHA|9] A= gt GUZE AL 2A
Horol JJA, high streets FEZE9] JoA7h G IQA, TA Yy B8

ﬂo/\% S| 59 oHdo] agsit) sFHO 2=, high streets®] 4E7} tiF
59 Ao o VoA Ause]r] wlwe] ofF FAsk= 4 A9
%—i—"?}e AJAStaL oAl ARJMARE FH S Aleste Ao® H85k=
Aol =7} 3h4, Mary Portasgh= 91E- ‘naive empiricism’ &2 H7p4
5hS st & HaA Adnkxoz ZEAQ AL Stk 4= QA S

I o

il

4. ANAFH

Mary Portas Review®] A&i7|¢to] o=y AHo] osf| = 82 Z%UA=
EeHdaltt. o] Halxof tigt AE Ao uket 20124 ol -] 4] G o]
AAE Aolt gt Mary o] A¢to] AE Aoz duptt Aeho] F AN 2=
AR o] AR A 2sh= 2y AA7E AABRE vt Ak Z oo}
= A7 ¥ 8% AE7tolA of| AlFRAE glo] Faghe] A+t HAT}; k¢
B9 AR AGEA AAA, A, Hax S ST 5 JEE ek
AS Fofsl=dl, ToFdE A4 AAete] m&S oA Aled] & et
E“*‘Olﬁ} 047%1@- ﬂXM 31?314 Ato] opd #Y AF o] FHet I vt
O

el A% 3 ;n—;— i
Az BolslT A} @44 ;9;477}1] Z1de = e WAoleke HollA o=
2 o] e 3ARge] melofet & 4 9l

O, Mary Portas7h sk ARAY et Wws Aa7]

=
ol high streets®] @}t FAH, A Aef 2 AP Fof gt




A7 Ao A28 2d2A Mary Portas Review?] 2]9jel= #H7j|
2, o] HuAS] AL YEE 7heH e AE AdSHA 2F A
T35 AA tjors E}\Hzﬂ-oﬂ Qlo] 213} HAg A ok}, 7]E =l 311,_};@51}
HIZ Aol BZE IR, A7lsol HE HEome ek
of A7} AUS2 913kl community FAREHE AZE
olof fgok= oA o A AoA sk A
715 Fu7ls0] HEE MRS SAA B9 AES AFstaL . ofF]
Seyghs community FHo| & FoAHS Folste WAL olANE 3
i 570 5 AERA] ASEA Qe Fesoly AHAE 5 HE AUSA
XVP community 74”2%*1 dks YPYEE —‘?‘i} &, 54, 1§ 59| 7]

= Johe we] shiRAl AES Wask gk

?Hi, 287H—4 /é] et 7Rl g3 “ﬂoﬂ AGstAY gk ofx]7t
9l ololt]ol2 L 73t A A A9 & (Town Team, Super-BIDs), &%
2} o] gAke] AR Gl ZA(free parking), S7HAIEoA AEAIR 9] &
T2 o3t Hoj(High Streets in Neighbourhood Plans), 34 % e]7ksl &
ol 8&2S 93t #& 7)Y (Compulsory Purchase Order, Empty Shop
Management Orders) §o& o]AZIt}. A9 A*FE0] =9] of7iofA]
= =497 ofged ol T AZAL"IY AIAl, FAFAl ol F=
of Blsf wj-¢- mloFstAL o] A&l Fto] W] wiEolrh EgH Sha] AwHek

o "

30) BIS (Department for Business, Innovation and Skills) (2011.12). Understanding High Street
Performance. (374287122 GENECON LLP and Partners)




o] o] HiA g Aol tiet thefet BlgE7IA Eeste] kq ERgAo]
AEsolof g Zlojth. TRAN AFEhe AE AUFUAZ A7) 95 7]
29| AEel AAEHL Hojus AL ALdk= AIHRAyE Mary Portas
Review2] % zjdfeb5ol %%’5}% 2A|2aE FrRoR sjustn A Ut
oy ARl A8 TRt 788 ofolHolE =EY VhsAlol Bl
HEHE

[M2] “The Portas Review"?| 287§ Recommendations Q9F

—

Put in place a “Town Team”: a visionary, strategic and strong

operational management team for high streets

2. Empower successful Business Improvement Districts to take on more
responsibilities and powers and become “Super-BIDs”

3. Legislate to allow landlords to become high street investors by
contributing to their Business Improvement District

4. Establish a new “National Market Day” where budding shopkeepers
can try their hand at operating a low—cost retail business

5. Make it easier for people to become market traders by removing
unnecessary regulations so that anyone can trade on the high street
unless there is a valid reason why not

6. Government should consider whether business rates can better
support small businesses and independent retailers

7. Local authorities should use their new discretionary powers to give
business rate concessions to new local businesses

8. Make business rates work for business by reviewing the use of the
RPI with a view to changing the calculation to CPI

9. Local areas should implement free controlled parking schemes that

work for their town centres and we should have a new parking league

table




10. Town Teams should focus on making high streets accessible,
attractive and safe

11. Government should include high street deregulation as part of their
ongoing work on freeing up red tape

12. Address the restrictive aspects of the ‘Use Class’ system to make
it easier to change the uses of key properties on the high street

13. Put betting shops into a separate ‘Use Class’ of their own Page 5

14. Make explicit a presumption in favour of town centre development
in the wording of the National Planning Policy Framework

15. Introduce Secretary of State “exceptional sign off ” for all new
out-of-town developments and require all large new developments
to have an “affordable shops” quota

16. Large retailers should support and mentor local businesses and
independent retailers

17. Retailers should report on their support of local high streets in their
annual report

18. Encourage a contract of care between landlords and their
commercial tenants by promoting the leasing code and supporting the
use of lease structures other than upward only rent reviews,
especially for small businesses

19. Explore further disincentives to prevent landlords from leaving units
vacant

20. Banks who own empty property on the high street should either
administer these assets well or be required to sell them

21. Local authorities should make more proactive use of Compulsory
Purchase Order powers to encourage the redevelopment of key high
street retail space

22. Empower local authorities to step in when landlords are negligent

with new “Empty Shop Management Orders”




23. Introduce a public register of high street landlords

24. Run a high profile campaign to get people involved in Neighbourhood
Plans

25. Promote the inclusion of the High Street in Neighbourhood Plans

26. Developers should make a financial contribution to ensure that the
local community has a strong voice in the planning system

27. Support imaginative community use of empty properties through
Community Right to Buy, Meanwhile Use and a new “Community
Right to Try”

28. Run a number of High Street Pilots to test proof of concept
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